English version available below.
MNpaBuna Ha nHMumaTtmea Ha Mastercard ®

,NMIpOMOLMOHaNHN KaMNaHUMX 32 MOBMIHU NiaLLLaHMA C KapTU Bay4yepu 3a
XpaHa”

1. UlHMymaTtuBa

1.1. Opranusatop Ha MHuumatmeata ,lMpomMouuoOHanHN KamMnaHMM 3a MO6UAHM
naawaHua c KapTu Bayuepu 3a
XpaHa” (Hapu4aHa OT Tyk HaTaTbk MHuyuamueama) e Mastercard Europe SA,
6enrnncKko Apy>XectBo C peructpaumoHeH Homep DNB:R134976 (HapuuaHo no-
HaTaTbk Mastercard/OpzaHuzamopa,).

1.2.  WHuumatmBata ce  peanv3vpa CbC  CbAeUCTBMETO  Ha ,On  4yeHBbAC
KomioHukenwbH” EOOA, EVIK 131350957, cbe ceganunwe n agpec rpag Codus, bya.
LCamBHuua” N2 245, eT.2 (Hapu4yaHO no-HaTaTbk A2eHyuama), B Ka4eCcTBOTO My Ha
Nvue, onpaBomMolLeHo oT Mastercard.

1.3. NMaptHbop B WHuumatneata ca VigbHpea bwvarapua A/ (Edenred) n Tomboy
Bvarapus EOO/ (UpTombou), konTto naeHtndunumpat niterneHns sayyep-nobegaunten
C PM3MYECKOTO NI1LLE, 3a KOETO € U3JajeH.

1.4. VIHMunatmeaTta ce CbCTOM OT eAuHajeceT OTAEeNHU MPOMOLMOHANHN KaMMaHnK
(HapunuyaHu no-Hatatbk KamnaHum) n ce npoBexga CbracHO YC/0BMATA Ha
HacTtosawmTe MpaBuia (HapuyaHu OT TyK HaTaTbkObwu ycnosus/lMpasuna).

2. AedpvHnuum
3a uenunte Ha HacToswwmTe MNpaBuna:

lMpuno>xumo 3akoHodamesicmeo 3a 3auwjuma Ha OaHHUMe O3HayaBa BCUUKM
NPUIOXNMM 3aKOHW, NpaBuaa, pa3nopesdn, AMPEKTUBN U AbPXaBHN M3NCKBaHUA B
obxBaHaTUTe AbP>KaBMW, CBbP3aHM MO KaKbBTO M Aa € HauyuMH C MOBEPUTENHOCTTA,
3aWmTaTa U CUrypHOCTTa Ha JINYHUTE AAHHW, UBMEHAHU NEPUOANYHO, BKIKOUUTENHO,
korato e npuaoxumo: (i) O6wmAT pernameHT 3a 3awmta Ha pgaHHute (GDPR),
AvpekTnBaTa 3a enektpoHHa noseputenHoct 2002/58/EO n BcAKO 3aKOHOAATENCTBO
n/van perynaymsa, KOMTo rv npunarat WiaM ca Cb3AajeHn CbrlacHO TAX BbB BCAKA
Abp>KaBa OT EBPOMENCKOTO MKOHOMWUYECKO MPOCTPAHCTBO; (ii) 3aKOHW, peryanpaiim
HeXenaHute nMmennn, TenedoHHN N TeKCTOBU CbODOLLEHWNS; 3aKOHWN 3a yBeAOMABaHe
npu NpobMBM B CUTYPHOCTTA; 3aKOHW, Hanarawy MWHUMMaJHW U3MCKBaHMA 3a
CUTYPHOCT; 3aKOHW, WM3UCKBALWM CUTYPHO YHULLOXaBaHe Ha 3anucy, CbAbpiKalln
onpefeneHn  NUYHW  JaHHK;  3aKOHW, peryavpawim npeHoCMMOCTTa  u/uan
TPaHCTPAaHNUYHOTO MpejaBaHe Ha JAMYHM  JaHHW, UM BCUYKM  ApYyrM Nozo6HM



MeXAyHapoAHW, deaepanHn, Abp>KaBHW, MPOBUHLMANHN U MECTHWN U3MCKBaHNSA; BCAKO
OT TAX, KOraTo e NPUAOXMUMO.

Bay4ep o3HauyaBa Ba/nAeH Bayyep 3a XpaHa Ha eNeKTPOHEH HOCUTEeN (ENEKTPOHEH
Bayuep Mastercard) no cmmucbna Ha un.209a 3akoH 3a KOpPNOPaTMBHO MOAOXOAHO
obnaraHe, kouto e um3gageH oT WavHpes bbarapua AL (Edenred) nanm Tomboy
Bwarapus EOO/, (Up Tombou).

Onepamop o3HauyaBa VabHpes buarapma Af (Edenred) nan Tomboy bbarapusa EOO/
(Up Tombou)

lMonzeamen/Kapmoodwvprkames o3HauyaBa BCAKO AeecnocobHO, unsmuecko

nvue, HaBbpwuao 18 roanHW,KOeTo e cCayxuten Ha paboTtogaten (FOpUAMYECKO
nue/ET peructpupaHo B Penybnavka bwarapus), konto e ckaroumn JloroBop 3a
n3zaBaHe, NpesoCcTaBAHe 1 3apeXxJaHe Ha Bayyepy 3a XxpaHa Ha eNekKTPOHEH HOCUTE
¢ Onepatopa Edenred nan Up Tombou, 3a koeto Ha lNon3satens my bun e nsgaseH
nepcoHaneH Bayuep.

YuyacmHuk o3HauyaBa [lon3BaTtesn, KOWTO € M3BBPLWWA MOKYMNKW (NaawaHmsa) ¢
Bayuep upe3 wu3nonssaHe Ha Apple/Google Wallet s pamkmute Ha KamnaHwus
cbobpasHo HactoawmTte [lpaBuia, B TbProBckM OOEKTM KOUTO Ca 4acT oOT
napTHboOpcKaTa Mpexa Ha OnepaTopuTe, kaTo KapTaTta Bayuep 3a xpaHa e 6un n3gageH
ot OnepaTopuTe, Npean HayanoTo Ha KamnaHuara.

lMeyenusui/lMobedumesn o3HayaBa YUacCTHWUK, KOWTO € onpesesneH (M3TerneH) Kato
neyenvBLL, OTrOBapA Ha yCaoBMATa 3a yvacTme M MMa NpaBo Aa MNOAy4YM HAKOA OT
Harpaaute ot MlHnymaTtmneara.

3. NpaBuna Ha MUHuMLMmaTmBaTa

3.1. MpaBwunata we 6baat ny6amMKyBaHM Ha NHTEpHeT
cTpaHuuata www.mastercard.bg/foodbenefits, kbaeTo LWe ca AocTbNHM Npe3 uenus
nepuos Ha VIHMUMaTMBaTa MO HA4YWH, KOWTO MO3BOJIABA TAXHOTO CbXpaHsABaHE W
Bb3MPOU3BEXAHE.

3.2. HactoAwmute npaBuna MoraT Jga 6baaT AONbABaHU UAN  U3MEHSAHU
efHoCTpaHHO oT Mastercard, kaTo MpoMeHunTe LWe BAM3aT B cuaa cnes nybavMkyBaHeTo
UM Ha WHTEpPHeT cTpaHuuaTa no 1.3.1.

3.3. 3a HeypegeHute B Te3n [lpaBuna BBNPOCKM ce npwunara ObArapckoTo
3aKOHOZaTeNCTBO.

4. Cpok Ha npoBexxaaHe Ha MlHMumaTMBaTa u TeputTopus



4.1. Wnhwuuywatmeata ce nposexga or 01.02.2025 r. po 31.12.2025 r. BKA.
NHunumatmBaTa ce pa3gens Ha egnHageceT camoctocToaTenHn KamnaHmm, cbBnagalm
CbC CbOTBETHUTE KaneHAapHu Meceum Ha 2025 .

4.2. KamnaHunte B pamkute Ha VIHuuyumatmeata morat ga 6baat yAbaKaBaHW,
HamManABaHW AW NpekpaTeHN NPeACPOYHO Upe3 U3MeHeHMe Ha HacTosawmTe [NpaBuna,
KaTo MPOMEHUTE e BAM3aT B cMna cnes nybankyBaHETO MM Ha MHTEPHET CTpaHuLaTa
no 7.3.1.

43. B WHuumatmBata yyacTBaT nMJallaHWA, U3BBbPLUEHW Ha TeputopuaTa Ha
cTpaHaTta (Penybnvka bBbarapus) upes wusnonseaHe Ha Apple/Google Wallet, B
TbProBCKN 06EKTM KOUTO Ca YacT OT NapTHbOpCKaTa Mmpexka Ha OnepaTopuTe.

5. NMpaBo Ha yuacTne

5.1. NpaBo Ha yuyactne B Kamnanma/v Ha NHuumatmeata nma Bceku [lon3saten no
CcMUCbAa Ha HacToswmTe ObLLM yCI0BUS, KOWTO:

5.1.1  npwutexaa nepcoHanHa kapTta Bayuep 3a xpaHa, n3gageHa ot OnepatopuTe,
npean Havyanoto Ha KamnaHus;

5.1.2. He e 3asaBWU/ U3PUYHO Hecbraacue 3a ydactue B VMIHnymatmearta;

5.1.3. e mn3Bbpwua nnawaHe/na c Bayuep upes Apple/Google Wallet B pamkute Ha
Kamnanus, cnea nsgasaHe Ha Bayuepa.

C yen usbseeaHe HA BCAKAKBO CbMHeHUe ydacmuemo 6 VIHuyuamusama He
e 068bpP3aHO C yc/08Ue 3a U3BbpWEAHe HA nJaujaHe/mpaHcakyus Ha onpedeseHa
CcmoUHOCM UAU U38bPWEAHe Ha NOKYNKa Ha onpedesieHa cmokda/u.

5.2. Kato m3knroueHune ot 1.5.1., cayxxkntenn Ha OpraHusaTopa v AreHumaTta, KakTo u
TEXHW POAHWHM (feua, poauTenn, Cbnpyr) He morat Ja 6baaTt ydacTHMUM B
NHunumatmBaTta, CbOTBETHO HAMAT NPaBO Aa Noayyat Harpaja ot MHuymaTtmBara.

5.3. OpraHm3aTopbT MMa NpaBoO MO CBOA MpeLeHKa 1 6e3 npeansBecTve ja U3KIHUM
YyacTHuK ot lHnumaTtmnearta, BKAOUYMTENHO, HO HE CaMO, akO He OTroBaps Ha yC/l0BuUATa
3a yyactve, NOCOYeHM B HacrosAwwmTe [lpaBuna, /MamM ako Hapywm HAKoe OT
MpaBunata Ha VIHMUWaTmBaTa.

6. MexaHn3bm Ha MHuMymaTuBarta

6.1. B KamnaHusa yuactBa Bceku [Ton3Baten, KOMTO e peannsmpan naawaHe/nnallaHums
B Ta3n KamnaHuma, KOeTo OTroBaps Ha U3NCKBaHWATa Ha HacToALnTe YCoBuUS.



BpoAaT Ha M3BbPLUEHUTE MAalaHWA Ce OTHAcA 3a BCAKa oTAaenHa KamnaHwus, kato
nAalaHns He ce NPexBbpaaT B gpyra KamnaHums.

B cnyyan ye B KamnaHma YuyacTHUK peanv3mpa noeede MiallaHus TOBa yBesn4yaBa
waHca My aa 6vae nsbpan 3a MNMobeanten B 1asn KamnaHua. OcblyecTBABaHETO Ha
BCAKO eAHO nJjawaHe B cboTBeTHaTa KamnaHwsa saBa nMpaBO Ha ToAkOoBa Ha 6pow
yyactma npuv onpegensHe Ha [lobeautenvte 3a KamnaHuATta, KOAKOTO e HpoAT Ha
peaansnpaHuTe naalaHuns.

6.2. [pn cnasBaHe Ha n3nckBaHMATa NO T. 6.1, YYacTHMKBT aBTOMATUYHO y4yacTBa B
Tomb0Aa 3a cneyenBaHe Ha Harpaga 3a cboTBeTHaTa KamnaHums, B KOATO € peanuvsunpan
CbOTBETHMA OPOW MaaLLaHus.

6.3. Cnes Kpasa Ha BcAka oTaenHa KamnaHwsa npeactaButen Ha AreHuuvata, npej
HOTapuycC Ternv neyenmBLUMTE 3a CbOTBETHATa KamnaHms.

6.3.1. AreHumaTa HAMa AOCTbMN A0 AAHHM OTHOCHO M3BbPLUEHUTE TPaHCaKL UK.

6.3.2. Mastercard npegocTtaBa Ha AreHuuMATa CNUMCbK C HOMepaTa Ha Bayuepwute 3a
BCAKa KamnaHma, KOMTO OTroBapfAT Ha YCNOBMATA 3a y4vacTMe, KaToO HOMepaTa Ha
BayuepwuTte ca KpuntnpaHu.

6.3.3. NeuennBimTe ce TernaT Ha 6asza Ha KpMNTUPaAHUTE HOMEpPA, NPeAOCTaBEHN OT
OpraHwun3aropa.

6.3.4. I3TerneHunTe KaTo nevyennBLUN KPUNTUPAHM HOMepa ce npesasBar oT AreHumaTa
Ha Mastercard.

6.4. N3TerneHnTe Homepa ce npepoctaBAT oT Mastercard Ha cboTBeTHMS Onepatop,
KOWTO naeHTMduumpa Homepa Ha Bayuepa cbc cboTBeTHMA [lon3BaTesn, KOWUTO e
yyactBan B KamnaHusata u e u3bpaH 3a [Nobeguten. OnepatopbT ce CBbP3Ba C
YuactHunumTe, n3bpanu 3a MNMobeantenu, B cpok Ao 3 paboTHM AHWM OT MosaydyaBaHe Ha
CNUCbKa C m3TerneHnTe Homepa. Crel KaTo OCHLULECTBM MbpPBOHAYaneH KOHTAKT C
MNeyennswmntTe M NOAYyYM TAXHOTO CbraacMe 3a rMoOJiydaBaHe Ha Harpajara u
npeAoCTaBAHe Ha INYHUTE UM AaHHW Ha AreHuwmaTa, OnepaTtopsbT, B KAYECTBOTO CU Ha
ALMWHNCTPATOP Ha JIMYHW JaHHW, NpejocTaBs Ha AreHumata nHopmaums (AaHHW)
OTHOCHO MMeHaTa, TeflepOH 3a Bpb3ka M MMela Ha MeyenmsLumTe.

6.5. AreHumsaTa OCbLUeCTBABA KOHTAKT W ce cCBbp3Ba C [lobeautennte OTHOCHO
yC/lIOBUATa 3a NOJy4YaBaHe Ha Harpagure.

7. OnucaHme Ha Harpagute. TerneHe Ha [MobeauTtenute M npepaBaHe Ha
Harpagure.



7.1. Harpagute B eaHa KamnaHus ca3 (tpu) 6pos. Bcaka eaHa Harpaga
npeacrasnasa: Apple iPhone16, 256GB, 5G

7.2. 3a uenns nepmog Ha MHnumatmeata we 6baat pasgaseHun 33 (Tpuaecet v Tpu)
6pos Harpaau (11 KamnaHwum x 3 Harpagw).

7.3. JjonycTuma e 3aMsHaTa Ha Harpaja C Harpafa CbC CXOAHMW XapakKTePUCTUKM, ako
TOBa € HaNOXWUTENHO Mopajn MPUYMHU M3BBH KOHTpona Ha OpraHusatopa wau
AreHuuATa. 3aMsHaTa ce 3asBsBa Ype3 NPoMsHa Ha HacTtosawmTe O6LLM yCaoBUS.

74. Bcekn  YuactTHUK  MOXe ja  crneyesn camo eAHa  Harpaga B
KamnaHusa, He3aBMCMMO OT 6pos Ha ydyacTuaTa My Mpu TerneHeto. B cayuvanm ue
YuacTHUK C moBeye OT eHO yyacTue 3a cboTBeTHaTa KamnaHua e nstersieH noBTOPHO,
TO3M N360p He ce 3a4uMTa N HEFOBOTO MACTO Ce 3aema OT pe3epBeH NobeanTen.

7.5. Pa3npeseneHvero Ha Harpaaute 3a BcCAka KamnaHma ce um3BbplwBa Cpes
y4YacTHULMTE, KOUTO Ca ONpeaeneHn n oTroBapAT Ha ycaoBmaATa 3a [Nobeantennte.

7.6. MeuenuBnTe 3a cboTBeTHaTa KamnaHus e 6baaT TerneHn cnes NpukatoyYBaHe
Ha BcAKa egHa KamnaHuma upes cneuunanmnsnpaH codptyep npes Hotapuyc. TerneHeTo Ha
HarpaguTe wWwe 6bae OCbLLECTBEHO He MO-KbCHO OT 20 AHW cnel NPUKAKOYBAHE Ha
cboTBeTHaTa KamnaHwus.

7.7. Mpwn TerneHeto Ha Tpwumata [lobegutenn 3a KamnaHusa we 6baat wnsterneHu
n 12 (pBaHageceT)pesepBHU Mobeantenn. PezepsHute MNobegmtenn ce nogpexaaT B
CMUCBbK NO pefa Ha m3ternaHeto UM. [NpaBunaTta Ha pa3gen 6 ce npwaarat n npwu
onpeaensHeTo Ha pesepBHuTe Nobeguntenn.

7.8. Ako lMeuenunsL He 6bae oTkpuT OoT OnepaTopa, OTKaXe Aa NoJyyn Harpajarta uam
He Jaje cbrnacve no T1.6.4, He MOCOYN AaHHUTE B cpoka no T. 7.11 nan He okaxe
HeobX0AMMOTO CbAENCTBME NO CMUCHAA Ha HacTosAwmTe Ob6LWM yCNoBUSA BbB Bpb3Ka C
nosy4yaBaHe Ha Harpagata, lMobegutenat rybu npaBoTO Aa Mmojyyu Harpagata. B
NMOCOYEHUTE C/lydan CbOTBETHaTa Harpaja ce npefocTaBs Ha pe3epseH [Mobeauten
Cbl1aCHO MOPEAHOCTTa Ha TAXHOTO M3TernsHe, KOUTO We bbae yBefOMEH Cbr/acHO
HactoawmTe O6wmM ycnoBuA. B canyyah ye M MO OTHOLLEHWE Ha TO3U pPe3epBeEH
MNobeanten e Hanvue xunoTe3aTa Mo u3pedeHue 1, Harpagata ce NpPefoOCTaBs Ha
BTOpUSA No pes pe3epseH [Mobeaunten. NocoueHnsT pes ce npuaara Ao n3yeprnBaHe Ha
pe3epBHUTe [Nobeantenn.

7.9. B cpok go 10 paboTHU AHW Cnep BCAKO TerneHe, MMeHaTta Ha lMeyenmBLlunTe, gaam
cbraacue 3a ToBa, ce Nyb6AMKyBaT Ha MHTepHeT cTpaHuuaTa no T. 3.1. OpraHm3atopbT
HAMa aHra>kMMeHT ga nybavkyBa nmeHaTa Ha pe3epBHuTe [NobeanTtenn.



7.10. B cpok a0 3 paboTHU AHW, CYMTAHO OT NOJyYaBaHe Ha gaHHUTe oT Onepartopa no
7.6.4, AreHunsATa ce cBbp3Ba C BCcekM MNeyenmsLl, nocpeacTBOM TenePpoHHO obaxaaHe
M n3npallaHe Ha CbobLleHWe A0 enekTPOoHHa nolla Ha MNobeanTens, NpesocTaBeHn 1
ot OnepaTtopa.

7.11. Bcekn MNevenvBll cnepsa fa oTroBopu Ha cbobuieHreto no 1.7.10 (oT umeinna, Ha
KOWTO € noayumn CbOOLEeHNeTO), KaTo MpesoCTaBM ajpec Ha TepuTopuATa Ha
Penybavka bbarapua wam nocounm oduc Ha Onepatopa, wmsgan Bayuepa, 3a
noayyaBaHeTO Ha HarpagaTa, B cpok Ao 10 kaneHfapHu AHW cnef noJjiydaBaHe Ha
CbobLleHMeTo OT AreHuunaTa.

7.12. Harpagata ce n3npawa Ha agpeca, nocoyeH ot [Mobeantens, nam ce npesasa B
oduc Ha Onepatopa B cpok 20 10 paboTHM AHK OT Nosy4vaBaHe Ha JaHHUTe no 1.7.11.
AreHumsata, OnepaTtopbT M Mastercard He HOCAT OTrOBOPHOCT npu 3abaBsHe Ha
AOCTaBKaTa Ha CreyeneHaTta Harpaza, Kakto 1 B Clyyaln Ha NorpeLlHo nogajeH agpec
ot Nobeauntens.

HarpagaTa ce npegaBa camo nimuHo Ha Mo6eauTtens, kKato TOM e ANbXKEH Aa ce
NIernTMMmpa ¢ 0KyMEHT 3a CaMOJINUYHOCT.

7.13. MNpean npeaaBaHe Ha HarpajaTa, Bceku [leuennBll e ANMBIKEH A3 MOMbAHU U
noAnuwie Aeknapaumsa 3a noayyaBaHe Ha HarpagaTta, KaTo NpejoCcTaBy CBOUTE NINYHU
AaHHW (cobcTBeHO, balwmHo 1 damuaHo nme n EMH), Heobxoammu ¢ orneg AaHBYHOTO
obnaraHe 1 oTuMTaHe Ha Harpagata. [JleknapauusTta ce NnpesocTaBa e4HOBPEMEHHO C
Harpagata Ha lMeyenmBLINA, KaTO NOCNEAHUAT MMa 3a4b/KEHME Aa Npejase CbliaTta
Ha AreHuusTa upe3 Kypuepa, KOMTO My € AOHEeCb/ Harpajata uam B oduca Ha
Onepatopa.OtkasbT Ha [Mobeautena pga npepaoctaBu HeobxoaMMWUTE AaHHM W ja
noAnuwe npeaocTaBeHaTa My JAekiapauus BOAW A0 3arybBaHe Ha NpaBOTO 3a
nosiy4yaBaHe Ha Harpagarta.

7.14. Tlo nckaHe Ha lNobeanten He ce Aonycka 3amsHa Ha CreyeneHata Harpaga c
MmapuyHaTa M PaBHOCTOMHOCT WAW C Apyr BuA Harpaga. Cob6CTBEHOCTTa BbPXY
HarpagaTta He Moxe Aa 6bae NpexBbp/iAHa 4O MOMEHTa Ha NpPeAaBaHeTo W.

8. leknapnpaHe Ha HarpaauTte

8.1. CbrnacHo 3akoHa 3a AaHbLuTe BbPXY AOXOAUTE Ha dU3nYeckuTe amua npeaMeTHU
Harpagu Ha ctomHocT Hag 100 (cTo) neBa ce obnarat ¢ T.Hap. OkoH4YaTeNeH AaHbK.
AreHuuaTa OT UMETO Ha M 3a cMeTKa Ha Mastercard BHacs AaHbka 06U, A0X0A, AbXKNM
ot NeyennsLums.

9. MNpekpaTtaBaHe Ha MHUUMaTUBaTa



9.1. Mastercard nma HeOTMeHMMO NpaBo Aa npekpaTtu VIHnumnaTBaTa No BCAKO BpeMe,
B CAy4al 4e HacTbNAT POpCMaKopHU obcToATenctea mMAn 6bAaT KOHCTaTUPaHU
MaTepuanHu 310ynotpebu n/wan Hapywenusa Ha Tesu [MpaBuna. B Te3m cnyyaum Ha
YyacTHUUMTE He ce AbKU KOMMNeHcauus.

10. OTroBopHoOCT

10.1. AreHuuata, OnepaTopbT M Mastercard He oOTroBapaT M He moraTt ga 6baar
NpUBAEUYEHM KaToO CTpaHa MO CbAebHM Jena, CBbP3aHW C HEBB3MOXHOCT 3a
nosy4yaBaHe n/vnn 3abaBAHe Ha MOJy4yaBaHETO Ha Harpaja, HacTbnuaa nopaau
He3aBMCeLW OT TAX MPUYMHMW.

10.2. AreHuuata, OnepaTopbT M Mastercard He HOCAT OTFTOBOPHOCT 3@ TEXHWNYECKM
npobaemu, CBbpP3aHu € NpoBexaHe Ha HumnaTneaTta, KOUTO Ca U3BBH KOHTPOAA UM,
KaKTO U He OTroBapsT 3a AEUCTBMA Ha TPETU INLLa KaTO KypUepH, JOCTaBUMLLA Ha YCAYTU

n ap.

10.3. AreHumsaTta, OnepatopbT 1 Mastercard He HOCAT OTTOBOPHOCT M HAMa Za AbJKaT
KakBOTO M Aa e obe3LLeTeHne Npu HeMPaBOMEPHO M3MNoa3BaHe Ha Bayuep ot cTpaHa
Ha YuacTHuk/TpeTo anue B KamnaHums.

10.4. AreHuusTa, OnepatopsT 1 Mastercard He HOCAT OTTOBOPHOCT MPY HEBB3MOXKHOCT
fa ce MpepocTaBu HarpagaTta, B cayyan ye llobeauten e npeaoctaBua HEMbHA,
HeBAPHa UAV NozBexaalla MHpopmaLms.

11. 3awmTa Ha ANYHU AaHHMN

11.1. Bcaka oT cTpaHuTe no HacTtoAwata WMHuumatmea ce cbrnacaAea ga nonara
AbMKMMaATa TrpuvxKa 3a 3aKoHOCbObpa3HOTO obpaboTBaHe Ha JMYHM JAHHWU Ha
yyacTHUUM B VIHMUmMaTMBaTa, NPY CTPUKTHO NMpuaaraHe Ha MMHUMaNHO HeobxoanmuTe
N ABDKMMWN MEPKU 3a CUTYPHOCT CbraacHo MpraoXKmMmMOTO 3aKOHOAATeNCTBO 3a 3alunTa
Ha AaHHWUTe.

11.2. laHHWTe Ha yyacTHMUMTE e ce obpaboTBaT ¢ uen naeHTudmkauma Ha amuara,
KOUTO MMaT MpaBo Aa MoJjy4yaT Harpajarta, yCTaHOBfiBaHe Ha Bpb3ka ¢ [levenmsLy,
nosyyaBaHe Ha Harpajata M 3a BHacfHe Ha Ab/KUMUA [aHbK BbB BpPb3Ka C
npeaocTaBsHe Ha Harpagute. JInuyHuTe JaHHW HAMa Aa 6bAaT M3MOA3BaHW 3a ApYru
Lenu.

11.3. Bceku lMeuenmBLl gaBa CBOETO Cbriacne 3a 06paboTBaHETO Ha NpeaOoCTaBeHNUTE
OT HEro IMYHWN AaHHN N CbXPaHsSBaHETO UM Ha TeputopusaTa Ha Penybanka bbarapus.
Te3n NMUHM JaHHW ce MpPeAoCTaBAT 3a uUennte Ha KamnaHus, npejocTaBsHe Ha
HarpagaTa U BHacsHe Ha Ab/XXKUMUSA AaHbK BbB Bpb3Ka C NpeAoCcTaBsHe Ha HarpasarTa.



11.4. AreHuuATa Aeknapupa, Ye HaMa Aa NpefoCcTaBa JaHHUTE Ha TPETU IMLa, OCBEH 3a
LenmTe Ha HacToswaTta VIHMumaTtMBa MAM B CayyauTe, KOrato ToBa € npesBuAeHO B
3aKOH.

11.5. OTkasbT wanM OTTErNfHETO Ha CbrlacMeTo 3a cbbupaHe, obpaboTBaHe W
M3Nosi3BaHe Ha JNYHM AaHHW Ha [MeyenvBl MOXe ja AoBeAe A0 HEBBH3MOXHOCT 3a
noJjlyyaBaHe Ha Harpaza, cnedeseHa B KamnaHus.

11.6. Jlnynute pavHm Ha [lobegutennte wmorat ga 6baaT paskpvBaHM Ha
KOMMETEHTHUTE ABbP>XKaBHU OpraHu M AOCTaBUMLMTE Ha CTOKM/YCNyrn BbB Bpb3ka C
npunaobrBaHeTo/NoN3BaHETO Ha HarpagaTta 1 C ornes obnaraHeTo u.

11.7. InyHuTe AaHHM Ha MNobeanTtennte, HeOHXOAMMM 3a 3ansallaHe Ha CbOTBETHUSA
JaHbK, We 6baat obpaboTBaHu B cpok oT 10 rogmMHM Uan A0 U3TUYaHe Ha JaBHOCTHUS
CPOK 3a U3MbJIHEHNE HAa HOPMATUBHO 3aAb/KeHNe. Bcnukn octaHanv IMYHU AaHHW e
6baat n3Tputn/3annuenn 2o 30 aHW, cnep npejaBaHe Ha HarpaguTe ot KamnaHus.

11.8. VimeHaTa, KakTo 1 CHUMKW/BUAea Cc obpasuTe Ha MNobeantennte, morat ga 6baaT
nsnonssaHn ot AreHumsaTta, OnepaTtopa n Mastercard B neuatHun, ayavo vau BUAEO
MaTepuanu C uen nybanyHoTo oTpassiBaHe Ha VIHMumatmBaTta, 3a KOETO CbLUMTE He
AbJKAT KakBOTO M Aa 6uno Bb3HarpaxkaeHue u/mam obesuweteHme Ha Nobeantennte.
3non3BaHeTo e AoNyCTUMO CaMO C M3PUYHOTO Cbriacue Ha [MobeguTtennte.

12. CnopoBe

12.1. Bcuukm cnopose, Bb3HMKHaaM Mexay OpraHusatopa M YyacTHUUMTE B
NHnunatmeata, we 6bAaT ypexxaaHn no B3auMHO Cbriacune. B cayuvan ye toBa He e
BB3MOXHO, CTPaHMTe MMaT MpaBo Ja OTHecaT crnopa Npes KOMMEeTeHTHUA 6barapckm
cba B rpag Coduma no 3akoHuTe Ha Penybanka bbvarapms.

12.2. OcnopBaHMa OT YuyacTHMLUM BbB Bpb3Kka C NpoBexaaHeTo Ha KamnaHus, komto
Bb3HWKBAT NO Bpeme Ha VIHnumnaTtneaTta, Morat ga 6baat nsnpatliaHy NMMCMEHO UAN NO
€NeKTPOHHa Molla Ha agpecuTe, NocoyeHn B Te3n [lpaBuna. YuyacTHuk Tpsbea ja
M3NpaT OCNOpPBAHETO A0 3 AHW OT KpalHaTta AaTa Ha KamnaHuaTta. Cneg Ta3wn jata
OCMopBaHMA HAMa a 6baaT pasriexzaHu.

12.3. HactoswwmTe MNpaBuna ca o6Bbp3BaLLM MO OTHOLUEHNE HA BCUUKW YYaCTHULN U
HarpaszeHn B KamnaHusau pelueHusTa Ha Mastercard ca okoHYaTeNHW MO OTHOLLEHWne
Ha BCUMYKM BBMNPOCK, CBbp3aHu ViHnumnaTmneara.

12.4. B cnyyan Ha npoTMBOpeune Mexay bbarapckata M aHravKckata Bepcus Ha
HacTtoAwwmTe MpaBuaa, ce npunara 6barapckarta Bepcus.



HacrtoawuTe npasBuia ca B cuna OT HavanHaTta gata Ha ViHvymatmneaTa v ce npunarat
AO  HEMHOTO MpPUKAOYBaAHE U ypeXjaHe Ha  BCUYKM  OTHOLUEHUS  C
YuactHuunte/lMobeantennte B Hes.

B cnyyan Ha BbNpOCK 1 onnakBaHMA BbB Bpb3ka C NpoBexaaHe Ha Hvumatmeara ce
onpeAens CNefHOTO nLe 3a KOHTaKT:

Jlnue 3a koHTakT: Hukonan bonkos

Nmenn: nboykov@all-channels.com

Initiative rules of Mastercard ®
“Promotional campaigns for mobile payments with meal voucher cards”
1. Initiative

1.1. The Organizer of the Initiative “Promotional campaigns for mobile payments
with meal voucher cards” (referred to hereinafter as the Initiative) is Mastercard
Europe SA, a Belgian company with registered number DNB:R134976 (hereinafter
referred to as Mastercard/Organizer).

1.2. The Initiative will be implemented with the assistance of All Channels
Communication EOOD with UIC: 131350957, seat and management address: 245,
Slivnitsa Blvd., fl.2, Sofia, Bulgaria (hereinafter referred to asthe Agency), in the capacity
of legal entity authorized by Mastercard.

1.3. Edenred Bulgaria AD (Edenred) and Tombou Bulgaria EOOD (Up Tombou) are
partners in the Initiative,which identify the drawn winning voucher with the natural
person for whom it was issued.

1.4. The Initiative consists of eleven separate promotional campaigns (hereinafter
referred to as the Campaigns) and is conducted in accordance with the following
Initiative Rules (referred to hereinafter General Terms/Rules)

2. Definitions
For the purposes of these Rules:

Applicable Data Protection Law means all applicable laws, rules, regulations,
directives, and governmental requirements in the covered countries relating in any way
to the privacy, protection, and security of personal data, as amended from time to time,
including, as applicable, (i) the General Data Protection Regulation (GDPR), the e-
Privacy Directive 2002/58/EC and any legislation and/or regulation implementing or
made pursuant to them in any country in the European Economic Area; (ii) laws
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regulating unsolicited email, telephone, and text message communications; security
breach notification laws; laws imposing minimum security requirements; laws requiring
the secure disposal of records containing certain Personal Data; laws governing the
portability and/or cross-border transfer of Personal Data; and all other similar
international, federal, state, provincial, and local requirements; each as applicable.

Voucher means a valid meal voucher in electronic
form (electronic voucher Mastercard) within the meaning of Art. 209a of the Law on
Corporate Income Taxation, which is issued by Edenred Bulgaria AD (Edenred) or
Tombou Bulgaria EOOD (Up Tombou).

Operator means Edenred Bulgaria AD (Edenred) or Tombou Bulgaria EOOD (Up
Tombou)

User/Cardholder means any legally capable natural person, over the age of 18, which
is an employee of an employer (legal entity or sole trader registered in the Republic of
Bulgaria) who has entered a Contract for the issuance, provision and loading of
electronic meal vouchers with the Operator Edenred or Up Tombou for which the User
was issued a personal Voucher .

Participant means User who made purchases (payments) with a Voucher by
using Apple/Google Walletwithin the Campaign in accordance with these Rules, in
commercial establishments that are part of the Operators' partner network, as the meal
Voucher card was issued by the Operators before the start of the Campaign.

Winner means a Participant, which is determined (drawn) as a winner, who is eligible
to participate and is entitled to receive a prize from the Initiative.

3. Rules of the Initiative

3.1 The Rules will be published on the website
www.mastercard.bg/foodbenefits, where they will be available during the whole
duration of the Initiative in a way that allows them to be stored and reproduced.

3.2. These Rules can be supplemented or changed unilaterally by Mastercard, and the
changes will enter into force after they are published on the website under item 3.1.

3.3. The Bulgarian legislation shall apply to the rules not settled in these Rules.
4. Term of the Initiative and territory

4.1. The Initiative takes place from 1 February 2025 to 31 December 2025 inclusive.
The Initiative is divided into eleven independent Campaigns coinciding with the
corresponding calendar months of 2025.



4.2. The Campaigns within the Initiative can be extended, reduced, or terminated ahead
of schedule by amending these Rules, and the changes will enter into force after they
are published on the website under item 3.1.

4.3. The Initiative includes payments made in the country (Republic of Bulgaria) by
using Apple/Google Wallet in commercial establishments that are part of the
Operators' partner network.

5. Right of participation

5.1. Right to participate in the Campaign (s) of the Initiative has every User within the
meaning of this GeneralTerms, who:

5.1.1.  holds a personal meal Voucher card issued by Operators before the beginning
of a Campaign;

5.1.2.  has not explicitly stated his disagreement to participate in the Initiative;

5.1.3. has made payment(s) with Voucher through Apple/Google Wallet within a
Campaign, after the Voucher was issued.

For the avoidance of doubt, participation in the Initiative is not related with
payment/transaction of a certain value or making a purchase of a particular good(s).

5.2. As an exception to item 5.1., employees of the Organizer and the Agency, as well
as their relatives (children, parents, spouse)can not be participants in the Initiative, they
are not entitled to receive a prize from the Initiative.

5.3. The Organizer has the right at its discretion and without notice to exclude a
Participant from the Initiative, including, but not only if the Participant does not match
the conditions for participation specified in these Rules and/or if such Participant
violates any of the Rules of the Initiative.

6. Initiative mechanism

6.1. Every User who has made a payment(s) in a Campaign which meets the
requirements of these Rules, participates in the Campaign.

The number of made payments refers to each individual Campaign of the Initiative and
payments cannot be transferred to another Campaign.

In case, in a Campaign, a Participant makes more payments, this increases their chance
of being selected as a Winner in this Campaign. Implementation of each payment in
the relevant Campaign entitles to as many participations in the selection of Winners
for the Campaign as much as the number of payments made.



6.2. Subject to the conditions under 6.1, the Participant automatically participates in
the raffle to win a prize for the relevant Campaign in which he completed the relevant
number of payments.

6.3. After the end of each separate Campaign, a representative of the Agency in front
of a notary draws the winners for the relevant Campaign.

6.3.1. The Agency doesn't have access to transaction data.

6.3.2. Mastercard provides the Agency a list with the numbers of Vouchers for each
Campaign, which meet the conditions for participation, where the numbers of the
Vouchers are encrypted.

6.3.3. The Winners will be drawn based on the encrypted numbers provided by the
Organizer.

6.3.4. The drawn as winners encrypted numbers are transferred by the Agency to
Mastercard.

6.4. The numbers drawn will be provided by Mastercard to the respective Operator who
identifies the Voucher number with the respective User, who participated in the
Campaign and was selected as Winner. The Operator contacts the Participants selected
as Winners within 3 working days of receiving the list of drawn numbers. After making
initial contact with the Winners and obtaining their consent to receive the prize and
provide their personal data to the Agency, the Operator, in its capacity as the
Administrator of personal data, provides the Agency with information (data) regarding
the names, contact telephone and email to the Winners.

6.5. The Agency contacts the Winners regarding the conditions for receiving the prizes.

7. Description of the prizes. Drawing of the Winners and presentation of the
prizes.

7.1. The prizes in one Campaign are 3 (three) of which each prize is: Apple iPhone
16, 256GB, 5G

7.2. For the wholelnitiative, 33 (thirty three) prizes will be awarded (11 Campaigns x
3 prizes).

7.3. It is permissible to replace a prize with a prize with similar characteristics, if this is
due to reasons beyond the control of the Organizer or the Agency. The replacement is
declared through a change of the present General Terms.

7.4. Each Participant can win only one prize in a Campaign, regardless of the number
of his participations in the draw. If a Participant with more than one participation for



the relevant Campaign is drawn again, this choice is not counted, and his place is taken
by a reserve Winner.

7.5. The distribution of prizes for each Campaign is made among the participants who
are designated and meet the conditions for the Winners.

7.6. The Winners will be drawn at the end of every Campaign for the current Campaign
via specialized software in front a notary. Prizes will be drawn no later than 20 days
after the end of the relevant Campaign.

7.7. In the drawing of the three Winners for a Campaign, 12 (twelve) reserve Winners
will be drawn. Reserve Winners are listed in order of their draw. The rules of section 6
also apply to the determination of reserve Winners.

7.8. If the Winner is not found by the Operator, refuses to receive the prize or does not
give consent under item 6.4, does not provide the data within the period under
item.7.11, or does not provide the necessary assistance within the meaning of these
General Terms, in connection with obtaining the prize, the Winner loses the right to
receive the prize. In those cases, the respective prize will be given to a reserved Winner,
who will be notified under the conditions described above. If the hypothesis according
to sentence 1 also applies to this reserve Winner, the prize is awarded to the second
reserve Winner in a row. The specified order applies until the reserve Winners are
exhausted.

7.9. In a period of 10 working days after the withdrawal, the names of the Winners gave
their consent for this will be published on the website under item 3.1. The Organizer is
not obligated to publish the names of the reserved Winners.

7.10. In a period of 3 working days counted from receipt of the data by the Operator
under item 6.4, the Agency contacts every Winner by phone contact and sending a
message to the Winner's email provided by the Operator.

7.11. Each Winner should respond to the message under item 7.10 (from the email on
which he/she received the message) by providing an address on the territory of the
Republic of Bulgaria or specify an office of the Operator, that issued the Voucher, for
receiving of prize, within 10 calendar days after receiving the message from the Agency.

7.12. The prize will be sent to the address indicated by the Winner or delivered in the
office of the Operator within 10 working days of receiving the data under item 7.11.
The Agency, the Operator and Mastercard are not responsible for delays in the delivery
of the won prize as well as in the case of an incorrectly submitted address by the
Winner.



The prize will only be handed over to the Winner in person, and he/she must
present an identity document.

7.13. Before receiving the award, each Winner must provide and sign a declaration to
receive the prize, including their personal data (first name, middle name and surname
and PIN), necessary for taxation and reporting of the award. The declaration will be
provided at the same time as the prize to the Winner, who shall be obliged to submit
the same to the Agency through the courier who brought him the prize or at the
Operator's office. The Winner's refusal to provide the necessary data and sign the
declaration leads to the loss of the right to receive the prize.

7.14. At the request of the Winner, it is not allowed to replace the won prize with its
monetary equivalent or with another type of prize. Ownership of the prize is non-
transferable until delivery.

8. Declaration of the prizes

8.1. In accordance with the Law of Income taxes of individuals, provision of prizes of
value more than BGN 100 is subject to taxation. The Agency on behalf of and at the
account of Mastercard shall pay the tax due on part of the Winner.

9. End of the Initiative

9.1. Mastercard has the irrevocable right to terminate the Initiative at any time, in case
of force majeure or material abuses and/or violations of these Rules are detected. In
these cases, no compensation is due to the Participants.

10. Responsibility

10.1. The Agency, the Operator and Mastercard are not responsible and cannot be
involved as a party to legal proceedings related to the impossibility of receiving and/or
delay in receiving a prize due to reasons beyond their control.

10.2. The Agency, the Operator and Mastercard are not responsible for technical
problems related to conducting the Initiative which occurred due to reasons beyond
their control and not be held liable for the actions of third parties — such as courier
companies, service suppliers, etc.

10.3. The Agency, the Operator and Mastercard are not responsible and will not owe
any compensation in the case of illegal use of a card by a Participant/third person
during a Campaign.

10.4. The Agency, the Operator and Mastercard shall not be liable for any failure to
award the prize where the Winner has provided incomplete, incorrect, or misleading
information.



11. Privacy data protection

11.1. The parties in this Initiative shall act with due care to ensure the lawful processing
of personal data, in strict application of the minimum necessary security measures in
accordance with Applicable Data Protection Law.

11.2. The data will be processed for the purpose of identifying those eligible to receive
the prize, contacting the Winner, receiving the prize and payment of the respective tax
due in relation to the provision of the prizes. Personal data will not be used for any
other purpose.

11.3. The winner agrees to the processing of personal data provided by him and their
storage on the territory of Bulgaria. This personal data is provided for Campaign
purposes, for provision of the prizes and payment of the respective tax due in relation
to the provision of the prizes.

11.4. The Agency declares that it will not provide personal data to third parties, except
for the purposes of the current Initiative or when this is regulated by the law.

11.5. The refusal or withdrawal of consent for the collection, processing and usage of
personal data of a Winner may be result of inability to get the prize won in a Campaign.

11.6. The personal data of the Winners may be disclosed to the competent state
authorities and the suppliers of goods/services in connection with the acquisition/use
of the prize and with a view to its taxation.

11.7. Personal data of the Winners, necessary for paying the tax will be processed in
period of 10 years or until expiration of the limitation period for performance of a
legislative obligation. Every other personal data will be deleted in period of 30
days after the transmission of the prizes from the Campaign.

11.8. The names, as well as photos/videos with the images of the Winners may be used
by the Agency, the Operator and Mastercard in printed, audio or video materials for
the purpose of public coverage of the Initiative, for which they do not owe any
remuneration and/or compensation to the Winners. Use is permitted only with the
express consent of the Winners.

12. Litigation

12.1. All disputes arising between the Organizer and the Participants in the Initiative
will be settled by mutual consent. If this is not possible, the parties have the right to
take the dispute to the competent Bulgarian court in Sofia under the laws of the
Republic of Bulgaria.



12.2. Disputes from Participants in connection with the conduct of the Campaign, which
arise during the Initiative, may be sent in writing or by email to the addresses specified
in these Rules. A Participant must send the contest within 3 days from the end date of
the Campaign. After this date, disputes will not be considered.

12.3. These Rules are binding on all Participants and winners in the Campaign and the
decisions of Mastercard are final on all issues related to the Initiative.

12.4. In the event of any conflict between the Bulgarian language and the English
language versions of these Rules, the Bulgarian language version shall prevail.

These Rules are effective from the start date of the Initiative and apply until its
conclusion and settlement of all relations with the Participants/Winners therein.

In case of questions and complaints in connection with the conduct of the Initiative,
the following contact person are determined:

Contact person: Nikolay Boykov

Email: nboykov@all-channels.com
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