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MpaBuna Ha npomMmoumoHanHa kKamnaHua Mastercard ®

~Mnawanusa Pay and Get c Lidl B Bbarapusa”

1. TIPOMOLMOHANTHA KAMIMNAHUA

1.1. NpomounoHanHa kamnaHua Ha Mastercard ,,Mnawanna Pay and Get c Lidl B
Bbarapua” (HapunyaHa ot Tyk HataTbk ,Kamnanuara“/,lpomoumoHanHata
KaMnaHua") ce opraHmnsmpa n ocblecTBsiBa oT ,On yeHbAC KOMIOHMKeNWbH" EOO/, ¢
EVK 131350957, rp. Codus, p-H Cepguka, 6yn. ,CanmBHnua” N2 245, eT1.2 (HapynyaHo OT
TyK HaTaTbK ,On yeHbnc"/, AreHumaTa”) no sb3naraHe ot MASTERCARD EUROPE SA,
CbC cejanniLe v agpec Ha ynpasaeHume: Chaussee de Tervuren 198, 1410 Waterloo,
Belgium, peructpupano c Homep 0448.038.446 (,Mastercard”) kaTo uy>kaecTpaHHO
ropuanyecko anue B bvarapms.

1.2. KamnaHuaTta ce nposexga B napTHbopcTBO C ,JInan bvarapma EOO/L ena KO KA4",
EVIK: 131071587 n nocoueHute no-gony ®rHaHcosn VIHCTUTYLMN. YUacTMeTO Ha
napTHbopuTe B KamnaHusaTa ce ocurypsasa ot Mastercard. MNapTHbop®T “Jlnan
Bvarapua EOO/, eng KO K" HAMa KaueCTBOTO Ha OpraHM3aTtop Ha KamnaHusaTa u
byHKLMKM B onpesensHeTo Ha npasmaaTa w.

1.3. [pomMounoHanHaTta KamnaHma ce NPoBeXAa CbrnacHO YCI0BMATa Ha HacToALMTE
MpaBwuia (HapnyaHn OT TyK HaTaTbk ,[MpaBuna”).

2. AEOPNMHNUNN
3a uenute Ha Te3u [Npasuna:

KAPTA o3HauaBa BaangHa AebuTHa uan kpeguTHa kapta Mastercard, nsgaseHa ot
®rHaHCOBa MHCTUTYLMA Npean HavyanHaTa gata Ha KamnaHunaTa, ¢ U3KitouYeHne Ha
H6u13Hec KapTu 1 NpeanaaTeHN KapTw.



®UNHAHCOBA UHCTUTYLUA o3HauaBa 6barapcka baHka vam puHaHCcoBa
WHCTUTYLMS, KOATO N3jaBa KapTu 3a dumamyeckn amua Mastercard Ha
KapToAbp>KaTenun n/uav NoAabp>Ka AUrnTanHu noptdennn. 3a KamnaHusta ToBa ca:

AnvnaHy, baHk bbarapusa A/l
LleHTpanHa koonepatmBHa baHka A/l
Tvproscka banka [, A/

banka ACK A/,

N3 MenmbHT ChpBrcns OO0/,
N3nnen AL

FOpob6aHk bbvarapus A/l

MbpBa MHBecTULMOHHA HaHka A/l
AvikapT A/l

NHTepHewbHBbA AceT barHk AL
NHBecTbank ALl

O6bwmHcka baHka A/,

MNenHetnke AL

Te-[l>xe 3npaat baHkacb — knoH Codpus
Tu by AW bank EAZL

Tekcum bank A/l

TpaHckapT ®anHeHwWwbA CopBucuc A/l
YHuKpepgunt bynbank A/l

ObepunHeHa bbarapcka 6aHka AL,



KAPTOABbPXXATEJI o3HauaBa BCAKO AeeCrnoCObHO dpur3nyecko nnue, Hasbpwmnao 18
roAvHU, NpuTexaTen Ha BanuaHa KapTa B cpoka Ha KamnaHusTa, n3gageHa ot
®unHaHCOBa VHCTUTYLMA, NPeAM HayanHaTa faTa Ha KamnaHusTa.

YYACTHMUK o3HauvaBa KapTogbp>katen, KOMTO e U3BBbPLINA MUHUMYM 4 (4eTnpn)
JonyctMmn nokynku B nepnoga Ha KamnaHusaTa Ha obwa ctonHocT MuHumym 200 nB.
(ABecTa neBa) 1 He e 3aABUA U3PUYHO Hecbraacue 3a yvyactue B KamnaHuara.

MAKET o3HauaBa m3BbpLUBaHe Ha 4 niawaHua ¢ Kapta Ha [lonyctma nokyrnka Ha
obwa ctonHoct muHumyM 200 (gBecTa) IeBa, Cbl1aCHO HACTOALLUTE YCNOBUS.

AONMYCTUMA/WN NOKYTINKA/W o3Ha4vaBa BCAKa NOKyrka Ha CTOKK, naateHa ¢ KapTa
B Mara3uHu Lidl B Penybaunka bvarapus, npes nepmoga Ha KamnaHmata npu cnassaHe
Ha HacTosAwwmTe Npasuna.

MEYE/INBLL ce Hapuya YUacTHUK, KOUTO e onpeaeneH (M3terneH) kato nobeaunten,
OTroBaps Ha yc/0BUATa 3a yyacTne 1 MMa Npaso Aa Noay4ym HarpagaTa ot
KamnaHuaTa.

3. NMIPABUJIA HA MPOMOLUMNOHANTHATA KAMIMNAHWA

3.1. NpaBunaTa we 6baaT Ny6AMKYBaHN Ha MHTEPHET CTPaHULATa Ha

Mastercard www.mastercard.bg/lidl , kbaeTo we ca 4OCTbNHM Npe3 Leansa Nnepuoa Ha
[pomMoumoHanHaTa KaMnaHWs No HauMH, KOUTO NMO3BOJISIBA TAXHOTO CbXPaHABaHE U
Bb3MPOUN3BEXAHE.

3.2. Mastercard cv 3ana3Ba NnpaBoOTO Aa AOMb/ABa UIN NPOMEHS €AHOCTPaHHO
HacTosAwmTe MpaBuia, KaTo NPOMEHMUTE LLie BAM3AT B CUAa cies Ny6aMKyBaHETO UM
Ha MHTepPHeT cTpaHmuaTta Ha Mastercard www.mastercard.bg/lidl. Mastercard n
AreHumsTa He ca 3a4b/XKEHN Ja YBEAOMSABAT YYaCTHULIUTE 3@ HAaCTbNUANTE NPOMEHM.

3.3. C yyactneto cu B lNMpomoLmnoHanHaTa KamnaHma y4yacTHMLnTe ce 06Bbp3BaT C
HacToswwmTe MNpaBuna 1 ce cbranacasat Aa cnasBaT YC/OBMATA U CPOKOBETE Ha
[NpomMoumoHanHata kKaMmnaHms.


http://www.mastercard.bg/travel
http://www.mastercard.bg/travel

3.4. MpomMoumoHanHaTa kKamnaHus n HactoAwmTe MNMpaBuna ca N3rotBeHn B
CbOTBETCTBME CbC 3aKOHOAATENCTBOTO Ha Penybavka bbarapus. 3a HeypeaeHunTe B
Te3u lNpaBuna xmnoTesm ce npunara 6bArapckoTo 3aKOHOAATENCTBO.

4. HATPAJA OT KAMIMNAHUATA

4.1. B KamnaHusTa we 6bae pasgaseHa eaHa Harpasga — BUT naket 3a My3ukaneH
dectmBan Electric Castle B Knyx, PymbHMs ot 16.07.2025 r. go 20.07.2025 .

[NakeTbT e 3a ABaMa AyLUnN N BKJIKOYBaA:
CamonetHun 6unetn Coduma-bykypew-Knyx-bykypelu-Codpus

HactaHaBaHe B 5-3Be3geH xoten B Knyx — Grand Hotel Napoka — 5 aHn / 4
HOLLYBKM B IBOMHA CTas

VIP nponyck 3a Bcuyku aHu Ha dectusana v go VIP Lounge by Mastercard
TpaHchepw: neTuLe-xoTen-neTuile

TpaHcohepw: xoTen - pecTnBan — XoTen.

N3xunBaBaHe Ha TeputopmaTa Ha dectmBana (Priceless Beueps)
CneumaneH AocCTbN 3aj CueHaTa Ha decTnBana C eKCkay3mBHa 0bMKOKa.
MNopapbyeH nakeT C MbpYaHAan3mHI Ha pecTnBana

Bcuyku deliHocmu u ycayeu, C8bp3dHU C NO/s138aHe HA Haepaaama Uu38vH noco4yeHume
no-eope, ca aHea>kumeHm U ce ocueypsdeam om [Neuenuswus 3a Hecoea cmemka.

4.2. Mo nckaHe Ha MobeaunTens, He ce AoMycKa 3aMAHa Ha CrieyeneHaTta Harpaga ¢
napu4HaTta ¥ paBHOCTOMHOCT UAW C Apyra NPeAMETHa Harpaga Wam NpoMeHu B
yCnoBuMATa 3a NOA3BaHe Ha Harpagara. [lon3BaHeTo Ha HarpajaTta He Moxe ja bbae
NPeXBbPJIAHO Ha TPETO /nLe.

4.3. |_|O6e,£l,I/ITeIIF|T ocnrypsBa HeO6XOAI/IMOTO C'b,ﬂ,GI7ICTBI/I€ OT CTpaHa Ha NOCOYeHOTO
OT HEro Mue Kato Nnpuapy>xmten.

5. CPOK HA NMPOBEXXAAHE HA KAMMAHUATA



5.1. NMpomoumoHanHaTta kamnaHusa ce nposexaa ot 00:00 waca Ha 01.05.2025 r. go
23:59 vaca Ha 31.05.2025 r.

Mastercard cv 3ana3Ba NpaBoOTO Aa YABXKM Nepuoja Ha MNpomoLumoHanHaTa
KaMMnaHusA Uan Aa npekpaTty NPeACpOYHO NpoBeXAaHeTo Ha MNpomoLumoHanHaTta
KaMnaHus Ype3 n3MeHeHne Ha HacTosawmTe MNpaBuaa, KaTo NPOMEHUTE Le BAM3AT B
cuna cnes nybankyBaHETO MM Ha MHTEPHET CTpaHuLaTa Ha

Mastercard www.mastercard.bg/lidl.

6. MPABO HA YYACTUE

6.1. MpaBo Ha yyactne B KamnaHuaTa nma BCekM YUaCTHUK MO CMUCHAA Ha
HacToswwmTe ObLLM YCNOBUS, KOWTO:

6.1.1. nputexaBa aebuTtHa nan KpeamTHa Kapta Mastercard nsgageHa ot duHaHcoBa
WMHCTUTYLMA, C AaTa Ha U3aaBaHe npeau HayanHata jata Ha KamnaHuATa, KoAaTo e
Ba/sMAHa B nepnoja Ha KamnaHuATa;

6.1.2. oTroBaps Ha BCUMYKM YyCIOBMA NO HacToAwmTe Npasuna;

6.1.3. He e 3aABMA M3PUYHO HeCbrnacKe 3a yvyactve B KaMnaHusaTa 40 AMLETO 3a
KOHTaKT no un. 12.4.;

6.1.4. e n3BbPLWKA eaAnH nan no-ronsm 6pou MNaket/n ¢ KapTa B paMkuTe Ha
nepvoga Ha KamnaHwusTa.

C uen u3bseeaHe Ha 8CKAKBO CbMHeEHUE, ydacmuemo 8 KamnaHusama He e O66'bp3GHO
C ycsiosue 3da ulevpuwieaHe Ha nokKynka Ha onpeaeﬂeHa cmokayul.

C yen uzbszeaHe Ha 8CAKAKBO CbMHeHUe, yHacmue npu mezaieHemo Ha Mobedumen e
donycmumo npu Kymy/aamugHO U3nvJjHeHue Ha deeme yC/108UA: U38bpuIeHU 4
naawjaHus ¢ Kapma Ha [lonycmuma nokynka Ha obwia cmotHocm muHumym 200
(dsecma) neea, cvenacHo HacmMoswume yCca08Us.

6.2. Bceku lNakeT peannsnpaH B nepmoga Ha KamnaHuaTa gaBa NpaBo Ha e4HO
yyacTve npwu TerneHeTo Ha MNobegunten.

6.3. B KamnaHuATa He mMorart Aa y4acTBaT imLa, KOUTO ce HaMupart B TPYA0BU
NpaBOOTHOLLEHNS ¢ AreHumaTa u Mastercard, KakTo 1 TeXHU POAHWHM NO NpaBa
JHWA 1 cbnpyr/a.
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6.4. Mastercard/AreHumaTta nma npaBo Mo CBOSA MpeLeHka n 6e3 npegun3sectie fa
N3KAKOUM YUacTHUK OT MNMpomMoumoHanHata KaMnaHus, BKAKOUNTENHO, HO He CaMO, ako
He OTroBaps Ha yC/J0BMATaA 3@ y4yacTue, NOCoOYeHN B HacToalwmTe lNMpasuna n/mam ako
HapyLM HAKOe OT npaBuiaTta Ha [pomounoHanHaTa KamnaHus.

6.5. B KamnanuaTa yyacTBaTt niawaHna n3BbpLUEeHW Ha TepuTopusaTa Ha CTpaHaTa
(Penybavka bvarapua) Ha dusmnueckn n BuptyaneH MOC, kakTo 1 TpaHcakLmn OT
AvirMTaneH noptdenn n3BbPLLEHW 3a MOKYMNKa Ha CTOKK B Mara3uHu Lidl.

7. ONPEAENAHE HA MOBEAUTEN

7.1. Tpwn cna3BaHe Ha ycnoBmaATa no 6.1, YYacTHMK aBTOMaTUYHO yyacTBa B ToMmbona
3a cneyesnBaHe Ha HarpagaTa ot KamnaHusaTa.

7.2. Cnep kpas Ha nepuoga, nocoyeH B T. 5.1. oT HacToAwwmTe MNpaBuna AreHuyuaTta
Ternn NeyenvBLimns.

7.2.1. AreHu,vaa HAMa AOCTbN A0 AdHHU OTHOCHO U3BBPLUEHUTE TPAH3aKLUNN.

7.2.2. MeyennBwINAT ce Ternn Ha 6asa Ha CNUCBK C KPUATUPAHW AaHHW 3a
M3BBbPLLUEHMTE NAaLLaHMA CblrNacHO HacToawwmTe MNpaBuna, npeaocTaBeH Ha
AreHuusaTa oT Mastercard. CnucbKbT ce M3roTea upe3 copTyepHa cmcTema Ha
Mastercard (Pay&Get Tool), kosato cenektmpa Kaptute Ha 6a3a Ha n3BbpLueHnTe
naawaHuna ¢ Tax. Kaptu nsgageHn cneq HavanHata gata Ha KamnaHuata He ce
BKJ/IFOYBAT B CMMCHKA.

7.2.3. TerneHeto Ha [MobeaunTens ce n3BbpLLBaA B NPUCHCTBUETO Ha HOTapUyC B CPOK
40 10 paboTHWM AHM OT NoAyYaBaHe Ha CMUCHKa.

7.2.4. MNpw TerneHeto Ha MNobegutens we 6vaat naterneHn n 10 (aecet) pesepBHU
nobeauTenn, KaTto CbLUNTE Ce NOAPEXAAT B CMUCHK MO peAa Ha U3TETNSHETO UM.

7.3. AreHumaTa n3npaiia KpuntupaHuTe gaHHu 3a lNeyennsLung n pesepBHUTe
nobeautenn kbM Mastercard. Mastercard nsnpaua nHdopmaumsaTa 3a lNobegutens
kbM PrHaHCOBaTa MHCTUTYLMA, U34ana n3terneHarta kapta Mastercard, koATo ce
cBbp3Ba ¢ [Nobegntens. PuHaHcoBaTa MHCTUTYLMA AEHTMOMLMPA NpUTeXaTens Ha
n3terneHara Kapra.

7.4. Korato oCbLLeCcTBM NbpPBOHAYaseH KOHTaKT (B CPOK A0 neT paboTHU AHK OT
nosy4yaBaHe Ha MHPopMaLmaATa) ¢ [NeuenmBluMa K cnes KaTo TOW Aeknapupa, Ye AaBa
npaBo Ha u3gartesna Ha KapTaTa a NpeAocTaBy HEroBUTe AaHHW Ha AreHumaTa,
®unHaHcoBaTa MHCTUTYLMA, B KAYECTBOTO CU Ha ALAMUHUCTPATOP Ha INYHUN JaHHW,



npepocTaBa Ha AreHumaTa MHPOpPMaLMA OTHOCHO MMeHaTa, TenedoH 3a Bpb3Ka U e-
mail Ha MNeyenmsLnA.

7.5. AreHumaTa, B KaUecTBOTO CU Ha aAMWHUCTPATOP Ha Harpajara, ce CBbp3Ba C
MNobeantens, OTHOCHO yCNI0BUATa 3a NOJAyYaBaHe Ha Harpajara.

7.6. Ako MeyennBLIMAT He 6bae OTKPUT OT PrHAHCOBaTa MHCTUTYLINA, HE MPeAOCTaBy
HeobXoANMUTE AaHHM 3@ KOHTAKT UAK OTKaXe Aa Nnoay4u Harpagata nam He okaxe
HeobXxoANMOTO CbAencTBME Ha AreHLUMsATa No CMUCHAA Ha HacToswmTe Obuwm
yCN10BMA BbB BPb3Ka € noay4vasaHe Ha Harpagarta, [Mobeantenart rybu npasoTo ga
noayyu HarpagaTta. B nocoueHute ciyyaun HarpagaTta ce npegocrass Ha PesepseH
nobesuTen, CbrnacHoO pesa Ha TAXHOTO U3TErNsaHe, KOMTO e 6bae yBeJOMEH
CbrNacHO HacToALLMTE YCNOBUA.

8. MOJIYHYABAHE HA HATPAAATA

8.1. B cpok go 5 paboTHM AHW, CUMTaHO OT Noay4YaBaHe Ha AaHHWTe Ha [TobeguTena
no pega Ha 1.7.4., AreHuuaTta ce cBbp3Ba C [Neyennslunsa nocpesCcTBOM TeNieOHHO
obaxkzaHe 1 enekTpoHHa nowa (NpegocTtaBeHn n ot PrHaHCcOBaTa MHCTUTYLMSA), KAaTO
n3npallia Ha nmerna geknapaumata no T1.8.3.

8.2. MNeuennBWINAT ciesBa Aa NOTBbPAM U3PUUYHO Ype3 OTTOBOP OT eNeKTPOHHATa Cu
nowia (B OTTOBOP Ha NOJlyYeHUs UMEN), MOAyYaBaHETO Ha Harpagarta KaTo
npeAoCTaBM MOMbAHEHA M NOAMMNCAHa AeknapaumaTta B CPOK A0 5 paboTHM fHK OT
nosy4yaBaHe Ha nmenna no 1.8.1.

8.3. 3agbmKkuTenHo ycnosue e lNeyenmBLlumAT 4a NOMbAHW, NOANVLLE W Npesaje Ha
AreHumaTa geknapauunaTa, 3a 4a noayym Harpagara, KaTo npeAocTaBy CBOUTE MMEHa
(ume, npesnme n pammaunsa) n EMH 3a uennte Ha faHbYHOTO obnaraHe Ha
npegmMeTHaTa Harpaga.

8.4. MNobeantenaT e ANbXeH Ja NPEeAOCTaBM CBOUTE AaHHM Ha AreHumaTa, KakTo v
Te3M Ha MOCOYEHOTO OT HEero JInLe KaTto NpUAPYXUTEN C Liesl U3BbpLUBaHe Ha
HeobxoammnTe pesepBaum HeobxoAnMMHM 3a NOA3BaHe Ha HarpagaTa. [lobeantenart un
NPUAPYXXUTENAT Ca ANBXHW Aa pa3noaorat ¢ HeobXoaMMUTE AOKYMEHTM 3a
CaMOJIMYHOCT U Jla Ce 3aro3HaAT N cnassBaT BCUYKM M3NCKBAHMA OTHOCHO MbTyBaHe B
yy>buMHa, NpaBuia Ha XxoTena, caMoJieTHaTa KOMMaHus U CbOUTHETO.

9. AEKNAPUPAHE HA HATPAJQWUTE MO 3AKOHA 3A AAHDUWTE BbPXY
AOXOAUTE HA PUSUNYECKUTE JIMLA



9.1. CbrnacHo 3akoHa 3a AaHbLuTe BbPXY 4OXOAMTE Ha du3nyeckute amua
npeaMeTHM Harpaam Ha cTomHocT Hag 100 (cTo) neBa ce obnarat € T. Hap.
OkoHuaTeneH gaHbk. AreHumsTa OT UMETO Ha U 3a cMeTka Ha Mastercard BHacs
AaHbka 06, goxoa, AbKMM OT [Neyennslunsa camo Npu yCaoBue, Ye e noayyunaa
Aeknapauuata no 1.8.3. [NeyennBLwINAT, NOAYUYNA NPegMeTHa Harpaja, uMa
aHraXXMMeHT 3a AgeknapupaHe Ha NoayYeHUa JOXOA.

MNosaBaHeTo Ha rogunwiHaTa JaHb4YHa Aeknapauuns oT cTpaHa Ha MNevenmsuns ce
peanv3npa B CPOKOBETE U MO peaa, pernameHtupanu s 344071

10. MPEKPATABAHE HA MPOMOLUUVOHAJ/IHATA KAMIMNAHNWA

10.1. Mastercard nma HEOTMEHMMOTO NpPaBO Aa nNpekpaty [NpomounoHanHaTa
KaMnaHusA No BCAKO Bpeme, 6e3 3HaueHne oT npuumnHata. B Tean cayyam Ha
YyacTHUUMTE He ce AbAXKN KOMMNeHcaumns.

11. OTTOBOPHOCT. IMYHN AAHHU

11.1. AreHumaTta, PuHaHcoBaTa MHCTUTYLMA U Mastercard He OoTroBapsT 1 He Morart Aa
6baaT NPUBAEYEHM KATO CTPaHa No CbAebHM Aena, CBbpP3aHM C HEBb3MOXHOCT 3a
nosa3BaHe Ha HarpagaTta, HaCcTbMNuia Nopajn He3aBMCELLM OT TAX MPUYUUHW.

11.2. AreHumaTta n Mastercard He HOCAT OTTOBOPHOCT 3a TEXHNYECKM Npobaemuy,
CBbP3aHu € yyactne B KamnaHusATa, KOUTO ca U3BBH TEXHWUA KOHTPOJ, KakTo U He
OTroBapsT 3a AENCTBMA Ha TPETU ANLA KaTO Kypuepw, 4OCTaBUYMLLA Ha YCAYTU U Ap.

11.3. AreHumaTta n Mastercard He HOCAT OTTOBOPHOCT M HAMA Aa Ab/KaT KakBOTO M Aa
e obe3LLeTeHne Npun HeMPaBOMEPHO NOAaBaHe Ha JIMYHU JaHHW OT CTPaHa Ha
YyactHunum npm yyactue B KamnaHusaTa.

11.4. AreHumaTa OTroBaps 3a Ter1eHeTo Ha NevyenmBLINTE M NPEeAOCTaBAHETO Ha
Harpaaute. HezaBucmmo ye Mastercard nognomara npesocTaBsHETO Ha HarpaguTe oT
CTpaHa Ha AreHuuATa, CbrnacHo 3akoHoAaTencTBoTo, Mastercard He Hocu
OTFOBOPHOCT 3a AeNCTBMATA Ha AreHumsaTa U NpeAoCTaBAHETO Ha HarpajuTe, KaTto B
Cly4ain Ha OnaakBaHWA AW APYTr BbMPOCK yYacTHULNTE ClejBa Aa ce 0bpbLuaT KbM
AreHuunsTa.

11.5. Bcaka oT cTpaHuTe No HacToswata KaMmnaHua ce cbriacsaea Aa nonara
AbJKMMaATa rpmxKa 3a 3aKOHOCbObpa3HOTO 0bpaboTBaHe Ha NIMYHM AaHHM Ha
y4acTHULM B NPOMOLMOHAAHAaTa KaMNaHua, NPy CTPMKTHO NpuaaraHe Ha MUHUMaNHO
HeobxoAMMUTE N ABIXKUMU MEPKM 3a CUTYPHOCT cbraacHo Pernament (EC) 2016/679



Ha EBponenckuns napnameHT n Ha CoBeta ot 27 anpua 2016 rognHa 1 3akoHa 3a
3alMTa Ha IMYHUTE AaHHW.

12. CNMMOPOBE

12.1. Bcvukn cnopoBse, Bb3HMKHaAM € YuacTHmumuTe B [poMoumoHanHata kaMnaHums,
we 6baaT ypexaaHu no B3auMHO cbraacue. B ciyyain ye ToBa He e Bb3MOXHO,
CTpaHUTe MMaT NpPaBo Aa OTHecaT Cropa Npes KOMMNETEHTHUSA OBATAPCKN CbA B rpaj,
Codwua no 3akoHuTe Ha Penybanka bvarapums.

12.2. OcnopBaHna OT YuacTHULM BbB BPb3Ka C NpOoBeXAaHeTo Ha [pomMounoHanHaTta
KaMnaHus, KOUTO Bb3HMKBAT NO BpeMe Ha KamnaHumata moraT ga 6baat n3npaiaHu
MMCMEHO WM MO eNeKTPOHHa MoLa Ha agpecuTe, mocoyeHn B Te3u [paBuna.
YyuacTHuk TpabBa fa nsnpaty oCnopBaHeTo A0 3 AHW OT KpalHaTa AaTa Ha
NpomoumnoHanHata kamnaHua. Cnea Ta3m gata oCcnopBaHMA HAMa ja 6baaTt
pasraexaaHu.

12.3. HactoswuTe MNpaBuna ca 06BbP3BaLLM MO OTHOLLEHNE HA BCUUKM YHACTHULM U
HarpaszeHu B [lpoMouoHanHaTa KaMnaHus.

12.4. B cnyyali Ha npoTuBopeumne Mexay bbarapckata v aHraninckaTa Bepcus Ha
HacToAwwmTe MpaBuna, ce npunara 6barapckaTta Bepcus.

B cnyyaii Ha BbNpOCK M OnaakBaHWs BbB Bpb3ka C NpoBexzaHe Ha KamnaHwuaTa,
AreHuusTa onpesens CNeLHUTE CBON KOHTaKTU:

Jlnue 3a KoHTakT: Hnkonan borikoB

EnektpoHHa nowa: nboykov@all-channels.com

Promotional campaign rules of Mastercard ®

“Payments Campaign Pay and Get with Lidl in Bulgaria”
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1. PROMOTIONAL CAMPAIGN

1.1. Promotional campaign Mastercard “Payments Campaign Pay and Get with Lidl
in Bulgaria” (referred to hereinafter as “the Campaign”/“Promotional campaign”) is
organized and implemented by “All channels communication” LTD

with UIC 131350957 located at: Sofia city, 245 Slivnitza Blvd., fl.2 (referred to
hereinafter as "All channels”/the "Agency”) by assignment from MASTERCARD
EUROPE SA, with its registered seat at Chaussee de Tervuren 198 a, Waterloo,
Belgium, company no 0448.038.446 (“Mastercard”) as a foreign legal entity

in Bulgaria.

1.2. The Campaign will be realized in partnership with “Lidl Bulgaria EOOD and CO
KD", UIC: 131071587 and the Financial Institutions listed below. The Participation of
the partners in the Campaign is ensured by Mastercard. The partner “Lidl Bulgaria
EOOD and CO KD" does not have the quality of a campaign organizer and functions
in the campaign rules determination.

1.3. The promotional campaign is conducted in accordance with the following
Campaign Rules (referred to hereinafter "Rules”).

2. DEFINITIONS
For the purposes of these Rules:

CARD means valid debit or credit Mastercard card, issued by Financial Institution
before the Campaign start date,except a business cards and stored-value (prepaid)
cards.

FINANCIAL INSTITUTION means the Bulgarian bank or financial institution that
issues Mastercard consumer cards to cardholders and supports digital wallets. For the
Campaign these are:

Allianz Bank Bulgaria AD
Central Cooperative Bank Plc.

D Commerce Bank AD



DSK Bank PLC

Easy Payment Services OOD
EasyPay AD

Eurobank Bulgaria AD

First Investment Bank Ltd
iCard AD

International Asset Bank AD
Investbank JSC

Municipal Bank Plc.
Paynetics AD

T.C. Ziraat Bankasi A.S.

TBI Bank EAD

Texim Bank AD

Transcard Financial Services EAD
UniCredit Bulbank AD

United Bulgarian Bank Plc.

CARDHOLDER: means any legally capable natural person, over the age of 18, who
owns a valid Card in the period of the Campaign, issued by the Financial
Institution before the Campaign start date.

PARTICIPANT means an Cardholder who has performed at least 4 (four) Eligible
Purchases during the Campaign periodwith a total value of at least 200 BGN (two
hundred leva) and has not explicitly stated his/her disagreement to participate in the
Campaign.



PACKAGE: means performance of 4 (four) payments with Card of Eligible
Purchase, with a total value of at least 200 BGN (two hundred leva), according to
these Rules.

ELIGIBLE PURCHASE/S means any purchase of goods done with Card and at
the stores of the Lidl in Republic of Bulgaria, during the Campaign period by
respecting these Rules.

WINNER is a Participant, who is determined (drawn) as a winner, who is eligible to
participate and is entitled to receive the prize from the Campaign.

3. RULES OF THE PROMOTIONAL CAMPAIGN

3.1. The rules are published on the Mastercard website www.mastercard.bg/lidl,
where they will be available during the whole duration of the Promotional Campaign
in a way that allows them to be stored and reproduced.

3.2. Mastercard reserves the right to unilaterally amend or change these Rules, and
the changes will take effect after their publication on the Mastercard

website www.mastercard.bg/lidl. Mastercard and the Agency are under no obligation
to notify participants of any changes.

3.3. By participating in the Promotional Campaign, the Participants are bound by
these Rules and agree to comply with the rules of the Promotional Campaign.

3.4. The promotional campaign and Rules are concluded in accordance with the
legislation of the Republic Bulgaria. The Bulgarian legislation shall apply to the rules
not settled in these Rules.

4. CAMPAIGN PRIZE

4.1 One prize will be awarded in the Campaign — VIP package for festival Electric
Castle, in Cluj, Romania from 16 July 2025 to 20 July 2025.

The package is for two people and includes:


http://www.mastercard.bg/travel
http://www.mastercard.bg/travel

Flight tickets Sofia-Bucharest-Cluj-Bucharest-Sofia

Accommodation in hotel in Cluj — Grand Hotel Napoca — 5 days/4 nights, double
room

VIP passes for all days of the festival and up to VIP Lounge by Mastercard
Transfers: airport-hotel-airport

Transfers: hotel-festival-hotel

Experience on the festival (Priceless Dinner)

Special access behind the scenes of the festival with an exclusive tour

Gift bag with festival merchandising

All activities and services related to the use of prize beyond those specified above are a
commitment and are provided by the Winner at his/her expense.

4.2. At the request of the Winner, it is not allowed to replace the won prize with its
monetary equivalent or with another prize or changes to the terms and conditions of
the prize. The use of the prize cannot be transferred to a third party.

4.3. The Winner shall provide the necessary assistance from the person designated by
him/her as a companion.

5. TERM OF THE CAMPAIGN

5.1. The Promotional Campaign is conducted in a period from 00:00 of
01 May 2025 to 23:59 of 31 May 2025.

Mastercard reserves the right to extend the period of the Promotional Campaign or
to terminate the Promotional Campaign ahead of schedule amending these Rules as
the changes will take effect after their publication on the Mastercard

website www.mastercard.bg/lidl.

6. RIGHT OF PARTICIPATION


http://www.mastercard.bg/travel

6.1. Right to participate in the Campaign has every Participant within the meaning of
this General terms, who:

6.1.1. holds a Mastercard — debit or credit card issued by Financial Institution with an
issue date prior to the start date of the Campaign, which is valid in the period of the
Campaign;

6.1.2. meets all conditions under these Rules;

6.1.3. has not explicitly stated his/her disagreement to participate in the Campaign to
the contact person under Art. 12.4,;

6.1.4. has made one or bigger number of Package (s) with the Card within a period of
the Campaign.

For the avoidance of doubt, participation in the Campaign is not subject to the
condition of making a purchase of a specific product/s.

For the avoidance of doubt, participation in the Winner's draw is permitted upon
cumulative fulfillment of the two conditions: performed of 4 (four) payments with Card
of Eligible Purchase, with a total value of at least 200 BGN (two hundred

leva) according to these Rules.

6.2. Each Package in the period of the Campaign gives the right to one participate in
the drawing of Winner.

6.3. Persons who are in employment relationships with the Agency and Mastercard, as
well as their direct relatives and spouse, cannot participate in the Campaign.

6.4. Mastercard/the Agency has the right at its discretion and without notice to
exclude a Participant from the Promotional Campaign, including, not only if the
Participant does not match the conditions for participation specified in these Rules
and/or if such Participant violates any of the rules of the Promotional Campaign.

6.5. The Campaign includes payments made in the country (Republic of Bulgaria) on
physical and virtual POS, as well as digital wallet transactions made for the purchase
of goods in stores Lidl.

7. DRAWING OF A WINNER



7.1. Every Participant automatically takes part in a draw for wining the prize under the
Campaign after performance of the terms under Art. 6.1.

7.2. After the Promotional Campaign finishes (art.5.1), the Agency draws the
Winner of the Campaign.

7.2.1. The Agency doesn’t have access to transaction data.

7.2.2. The Winner is drawn on the basis of list with encrypted data for the payments
according to these Rules, provided to Agency by Mastercard. The list is drawn up
based on automated software system of Mastercard (Pay&Get Tool), which selects
the Cards based on the payments made with them. Cards issued after the Start date
of the Campaign are not included in the list.

7.2.3. The Winner's drawing will take place in the presence of a notary within 10
working days of receiving of the list.

7.2.4. When the Winner is drawn, 10 (ten) Reserve winners will also be drawn, and
they will be listed in the order in which they were drawn.

7.3. The Agency sends encrypted data of the Winner and Reserve winner to the
Mastercard. Mastercard sends a information for the Winner to the

Financial Institution, issuer of the respective Mastercard cards, which contact
the Winner. The Financial Institution identifies the owner of the drawn Card.

7.4. When the Financial Institution makes initial contact (within five working days of
receiving the information) with the Winner and after the Winner declares that he/she
authorises the card issuer to provide his/her details to the Agency,

the Financial Institution, in its capacity of personal data controller provide the
necessary data to the Agency — names, contact phone number and email of

the Winner.

7.5. The Agency in its capacity of administrator of the prize, contacts the Winner
regarding the conditions for receiving the prize.

7.6. If a Winner cannot be found by the Financial Institution, fails to provide the
required contact details or refuses to receive the Prize or does not provide the
necessary assistance to the Agency within the meaning of these General terms, in
connection with obtaining the prize, that Winner forfeits the right to receive the prize.
In those cases, the prize will be given to a Reserve winner, according to the order of
their withdrawal, who will be notified under the conditions described above.

8. RECEIVING THE PRIZE



8.1. Within a period of up to 5 working days, counted from receipt of the data of the
Winner in accordance with item 7.4., the Agency contacts Winner by means of a
telephone call and e-mail (provided to it by the Financial Institution) by sending to
the e-mail the declaration under the item 8.3.

8.2. The Winner must explicitly confirm receipt of the prize by replying from his/her e-
mail (in response to the received e-mail) and providing a completed and signed
declaration within 5 working days of receipt of the e-mail under item 8.1.

8.3. A mandatory condition is the Winner to fulfil, sign and handed over to the
Agency the declaration in order to receive the prize, and must submit names (first
name, surname and last name) and PIN, for the purposes of taxation of the subject
prize.

8.4. The Winner is obliged to provide his/her data to the Agency, as well as those of
the person indicated by him/her as a companion in order to make the necessary
reservations required for use the prize. The Winner and companion must to have the
necessary identification documents and to familiarize themselves with and comply
with all requirements regarding travel abroad, hotel rules, airline company rules and
the event.

9. DECLARATION OF THE PRIZES UNDER THE INCOME TAXES OF INDIVIDUALS
LAW

9.1. In accordance with the Law of Income taxes of individuals, provision of prizes of
value more than BGN 100 is subject to taxation. The Agency on behalf of and at the
account of Mastercard shall pay the tax due on part of the Winner only on the
condition that it has received the declaration under item 8.3. The Winner is obligated
to declare the received income.

The annual tax declaration must be submitted by the Winner in the terms provided in
the Law of Income taxes of individuals.

10. END OF THE PROMOTIONAL CAMPAIGN

10.1. Mastercard have irrevocably right to end the Promotional campaign at any time,
no matter of the reason. In these cases, no compensation is due to the Participants.

11. RESPONSIBILITY. PERSONAL DATA



11.1. The Agency, the Financial Institution and Mastercard are not responsible and
cannot be involved as a party to legal proceedings, related to the inability to use the
prize, which occurred due to reasons beyond their control.

11.2. The Agency and Mastercard are not responsible for technical problems, related
to participation in the Campaign which occurred due to reasons beyond their control.
The Agency and Mastercard shall not be held liable for actions of third parties — such
as courier companies, service suppliers, etc.

11.3. The Agency and Mastercard are not responsible and will not owe any
compensation for improper use or provision of personal data on part of the
Participants when participating in the Campaign.

11.4. The Agency is responsible for the prize draw and delivery process. Although
Mastercard facilitates the delivery of these services provided the Agency, subject to
applicable law, Mastercard assumes no responsibility for the fulfilment or provision of
prizes. The Agency is solely responsible for providing the services and customer
complaints should be raised directly with the Agency.

11.5. The parties in this campaign shall act with due care in order to ensure the lawful
processing of personal data, in strict application of the minimum necessary security
measures in accordance with Regulation (EU) 2016/679 of the European Parliament
and of the Council of 27 April 2016 and the Law for personal data protection.

12. LITIGATION

12.1. All disputes arising with the Participants in the Promotional Campaign will be
settled by mutual consent. If this is not possible, the parties have the right to take the
dispute to the competent Bulgarian court in Sofia under the laws of the Republic of
Bulgaria.

12.2. Disputes from Participants in connection with the conduct of the Promotional
Campaign, which arise during the Campaign, may be sent in writing or by e-mail to
the addresses specified in these Rules. A Participant must send the contest within 3
days from the end date of the Promotional Campaign. After this date, disputes will
not be considered.

12.3. These Rules are binding on all Participants and Winners in the Promotional
Campaign.

12.4. In the event of any conflict between the Bulgarian language and the English
language versions of these Rules, the Bulgarian language version shall prevail.



In case of questions and complaints regarding the conduct of the Campaign, the
Agency determines the following contacts:

Contact Person: Nikolay Boykov

Email: nboykov@all-channels.com



mailto:nboykov@all-channels.com

